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                                                                                        3. Methodology

                                                                                                3.1 Research Setting

                                                                3.1.2 Research Philosophy

                                
                    
All  research  methods  are  closely  related  to  research  philosophies.  In  order  to  gain  proper  understanding of what can be achieved with methods in research, researchers should be at least  somewhat familiar with the basic philosophical concepts (Eriksson & Kovalainen, 2008, p.11). 



Beyond  using  ‘inductive  reasoning’,  this  research  takes  on  both  an  ontological  and  an  epistemological philosophy. Ontology focuses on the nature of things, whereas epistemology  deals with how we gain knowledge about these things (Campbell (1988) in Van de Ven, 2007,  p.3). Considering qualitative research relies on human action and understanding, interpretation  is almost as important as the data itself. For this reason, this research will be perceived through  the lenses of social constructionism and interpretivism, as both these philosophical views are  focused on “how people, as individuals or as a group, interpret and understand social events 

 and settings” (Eriksson & Kovalainen, 2008, p.21). 


Interpretive and constructionist research does have predetermined dependent and independent  variables,  but  rather  focuses  on  the  complexities  of  human  sense  making  as  the  situations  emerge. It is also presumed that there are numerous conceivable interpretations of the same  data, all of which are hypothetically meaningful (Eriksson & Kovalainen, 2008, p.21). 



More specifically, social constructionism seeks to “understand how the seemingly ‘objective’ 



features,  such  as  industries,  organizations  and  technologies,  are  constituted  by  subjective  meanings  of  individuals  and  intersubjective  processes  such  as  discourses”  (Eriksson  & 



Kovalainen,  2008,  p.22).  Furthermore,  social  constructionism  offers  a  critical  view  against 



“taken for granted” knowledge, in an attempt to “open it up for discussion”. Through the lens 

of social constructionism, researchers assume that the world does not present itself accurately, 

but can be understood through human experience (Eriksson & Kovalainen, 2008, p.22). This is 



evermore  true  for  the  CCI  in  regards  to  gender  equality.  Through  conversation  and  interpretation,  we  aspired  to  uncover  the  true  nature  of  these  industries  and  understand  the  barriers and challenges that women face as well as understanding how female entrepreneurs  perceive it. 



3.2  Data Collection Process



Beyond reviewing the existing literature, we performed a well planned data collection to gain  primary data on our case and conduct our study. The following section will give an overview  of the data collection and data analysis methods which were used in our research, as well as an  outline of the research design. 



3.2.1  Research design 


Idea Generation 



The initial idea for this thesis was formulated in light of the current environment surrounding  gender inequality. The initial idea was to investigate into the different methods of leadership  by  comparing  men  and  women.  Research  and  literature  showed  that  women’s  methods  of  leadership best reflected the organisational structures of the cultural industries. This idea was  forfeited for two reasons. The first being, that investigations into female leadership methods  had  already  been  extensively  conducted,  and  secondly,  during  an  exploratory  interview,  it  became clear, that the interviewee had very little knowledge of the subject. Furthermore, this  research would have required a deductive approach, and considering the extent of the existing  literature, this research would not have yielded notable results. 



Instead of focusing on the methods of leadership, our research turned towards understanding 

the reasons for gender inequality and lack of gender diversity within the cultural industries, 

while also investigating the barriers women have to overcome to succeed. Basing our inductive 

investigation on literature about gender segregation, gender blindness, and diversity, we hoped 

to formulate a grounded theory in regards to gender inequality from the perspective of women. 


Choice of Companies 



In regards to the choice of companies, as mentioned above, it was important for the data to be  collected from women. Therefore, all companies had to be founded or managed by women. The  gender distribution was irrelevant in regards to the selection of the company. All companies  were based in Copenhagen and had to have 50 or less employees. 



The importance of focusing female led companies was to determine what kind of barriers they  had to overcome to start their own companies and position themselves in the cultural industries. 


Anonymity 



Due to the sensitive nature of the topic at hand, it was deemed that for the purpose of this study,  all interviews should be conducted anonymously. Gender inequality is a complex subject, and  is  often  the  cause  of  many  debates.  Furthermore,  some  of  the  questions  asked  during  the  interviews were directed towards participants’ personal experiences and relationships. Indeed,  regardless of how the questionnaire is presented (face-to-face, telephone, computer mediated)  or  of  the  presence  of  another  person  during  the  interview  (partner/spouse),  whenever  the  anonymity of an interview is increased, people tend to give more honest answers or disclose  more  embarrassing  information  about  themselves  than  in  a  less  anonymous  setting  (Mühlenfeld, 2005, p. 994). Therefore, in order to avoid participant self censoring, anonymity  was paramount. 



Before each interview, the participants were told, that unless they gave consent, the interview  would  be  conducted  anonymously.  Surprisingly,  only  two  of  our  8  interviewees  requested  anonymity. 


The research sample  


Anne Sofie Jeremiassen - Managing Director of ArtPeople Music, one of Denmark's leading 
 
independent  labels.  They  publish  and  distribute  music  both  nationally  and  internationally. 



Besides her, the company employs 3 other people, Rune, who is head of A&R and Product  Manager and two project managers, Caroline and Louis.  


Veronica D’Souza -  founder and CEO of CARCEL.  CARCEL is a Copenhagen based fashion 

brand. Founded 2016, CARCEL gives women in prison new skills and good wages so they can 



support  themselves,  send  their  children  to  school,  save  up  for  a  crime-free  beginning  and  ultimately, break the cycle of poverty. CARCEL is the Spanish word for prison. Their first  collection was made from 100% Baby Alpaca wool and produced in Cusco’s women’s prison  in Peru. heir next collection will be made from 100% silk, manufactured by women in prisons  in Thailand. CARCEL has nine employees here in Copenhagen all of which are women.  


Hazel Evans - founder and CEO of Mad About Copenhagen (MAC). MAC is a company that 
 
makes personalised foodie guides and occasionally hosts events. They are also currently in the  process of writing a book. Founded in 2014, MAC focuses on the food scene of the Danish  capital. Hazel has a team of eight, seven of which are women.  


Anna Waller Andrés - 
Founder and CEO of  Pechuga and Pura Utz, two Copenhagen based  fashion brands. Pechuga Tees’ brand centres around “feminism, positive vibes, and freeing the  nipple” whereas Pura Utz, seeks to empower women in Guatemala through employing them to  develop  high  quality  designs  using  unique  indigenous  expression  of  the  colourful  Mayan  culture. Both brands express strong feminine values but their products are unisex. Anna runs  both companies from the office in her living room, where she employs mostly women.  


Carla Camilla Hjort - Founder and CEO of SPACE 10, a future thinking laboratory. SPACE 
 
10 was founded by Carla and IKEA as a research hub and exhibition space in Copenhagen to  test product prototypes to enable a better, more meaningful and sustainable life for the many  people. As they put it on their website: “We are on a mission to explore and design new ways 

 of living”. SPACE 10 is led by a woman, Carla, and employs 25 people, 11 of which are female.  

Emma Jenny Pedersen - editor in chief of VINK, a Copenhagen based digital cultural magazine 
 
and a public awareness society. It is the platform for the budding and lean cultural initiatives in  Copenhagen that pave the way for and with cultural creators. It gathers in an ambitious and  social  community  of  100  volunteer  enthusiasts  who  both  convey  culture  through  writing,  images and podcasts and even create culture through pop-up events. 


Anonymous #1 - CEO and founder of Record Label #1, a record label and creative agency based 

in Copenhagen.  


Interview Matrix 


INTERVIEW 


REFERENCE  COMPANY  FOUNDER  PRODUCT  COUNTRY INDUSTRY  DATE 


# 1  Record Label #1  Anonymous #1  Record Label, Creative Agency  Denmark  Music  06.04.2018 


# 2  ArtPeople  Anne Sofie Jeremiassen  Record Label  Denmark  Music  23.04.2018 


# 3  Pechuga Tee / 


PURA UTZ  Anna Waller Andérs  Sustainable Fashion Line  Denmark  Fashion  23.04.2018 


# 4  SPACE 10  Carla Camilla Hjort  Social Innovative Design  Denmark  Design  18.04.2018 


# 5  VINK  Emma Pedersen  Cultural Magazine  Denmark  Publishing  18.04.2018 


# 6  Mad About 


Copenhagen  Hazel Evans  Food Blog, Food Books  England  Publishing  15.04.2018 


# 7  Magazine #1  Anonymous #2  Cultural Magazine  Denmark  Publishing  13.04.2018 


# 8  CARCEL  Veronica D'Souza  Sustainable Fashion Line  Denmark  Fashion  26.04.2018 



3.3  Interviews 



Interviews were the main source of data and were all conducted with female company leaders. 



As a qualitative method, interviews allowed us to collect at first hand in depth insights through  these women’s experiences, emotions and perceptions of gender inequality within the cultural  and creative industries. “The qualitative interview seeks qualitative knowledge as expressed in  normal  language,  it  does  not  aim  at  quantification”  (Kvale,  2007,  p.12).  The  interview  objectives are to collect “nuanced accounts of different aspects of the interviewee's life world” 



(Kvale, 2007, p. 12). In a qualitative interview, accuracy in description and rigor in meaning  interpretation  are  paramount  to  the  efficiency  of  the  interview,  for  they  correspond  to 



“exactness in quantitative measurements” (Kvale, 2007, p. 12). Each interview is conducted  with the same meticulousness and determination. No interview was allocated more importance,  regardless of size or revenue of each company. Each opinion expressed during these interviews  weighs as much as the next. For the sake of eliminating biases therefore, each interview was  regarded as equally important as the previous in terms of qualitative informational value. 



3.3.1  Interview Process 



The interview process took a total of four weeks to complete and consisted of one exploratory  interview and 8 main interviews. As agreed upon with all interviewees, all interviews were  conducted  in  English  and  recorded  using  a  mobile  phone.  The  interviews  lasted  60  to  80  minutes on average, depending on the availability of each interviewee. Interview using general,  open-ended questions were selected as the best means of collecting empirical data (Cobbledick,  1996, p.347). The semi structure nature of the interviews allowed us more freedom to navigate  the interview as a social interaction (Warren, in Gubrium et al., 2012, p.129). 



Conducting semi-structured interviews offers a skeletal structure to the interview questions,  made us more adaptable to the interview, and allowed us to ask additional questions to help  direct the conversation. Adaptability is key during qualitative research. 



With semi structured interviews however, navigating the discussion can be challenging. It is 

therefore important to make sure the additional questions do not disrupt the natural progression 



3.3.2  Exploratory Interview 



The exploratory interview was conducted with one of the main interviewees and lasted an hour. 



At  the  time  of  the  interview,  the  direction  of  the  research  remained  to  be  determined  and  therefore questions covered a wide range of topics under the scope of gender equality. 



Questions covered topics such as leadership methods, organisational culture, entrepreneurial  environment, gender diversity and gender inequality. Examples of questions:  



What were your motivations to starting your own company? Is gender equality something you  consider  in  regards  to  shaping  your  organisational  culture?  Have  you  ever  experienced  injustice in your career as a woman? How do you define yourself as a leader?   



As mentioned above, the initial idea for the research was to focus on the differences between  male  and  female  leadership  methods  specific  to  the  cultural  and  creative  industries.  This  interview however, narrowed down the scope of or research and redirected it towards a topic  of higher relevance to the experiences of the interviewee. Indeed, as external researchers to the  cultural and creative industries, it became clear that the more relevant research topic would be  to focus on the barriers and challenges women face in order to succeed in these industries (Van  de Ven, 2007, p. 27). Nevertheless, the research would still be conducted from the perspective  of female company leaders and/or founders. 



3.4  Limitations 



The risk of depending on interviews for qualitative research is the aspect attitudinal fallacy, 



“the error of inferring situated behaviour from verbal accounts of sentiments and schemas” 



(Jerolmack  &  Khan,  2014,  p.199).    The  authors  highlight  that  psychological  research  on 

attitude-behaviour  consistency  (ABC)  had  time  and  time  again  established  that  a  person’s 

verbal response is often unrelated to the subsequent observed behaviour (Jerolmack & Khan, 

2014, p.179). They also recognised the wisdom of identifying the discrepancy between “talk 

and action” as the “central methodological problem of the social sciences” (p.179). It must 

therefore be assumed that “talk is cheap” (Jerolmack & Khan, 2014, throughout) and that all 

data collected should be taken with a grain of salt. It is important to therefore carefully navigate 

the data collected and avoid making the assumptions that the words of the interviewees reflect 

their behaviours. 



3.5  Data Analysis



3.5.1  Coding 



The way through which the data were analysed paves the way for the research. Coding is the 



‘critical link’ between the empirical data and its meaning. It is also the first step to proceed  when analysing findings of a study (Miles, Huberman and Saldaña, 2013, p.72). In order to  proceed with the coding, all recorded interviews must be fully transcribed. 


First Round 



Our process began by transforming and precisely regrouping our data through the process of  inductive  coding.  This  type  of  coding  regroups  words  or  sentences  by  specific  concepts. 



Therefore, our first cycle of coding clustered parts of the interviews into 24 different codes. In  order to limit biases and inconsistency in our coding process, each interview was coded by both  authors of the thesis and then compared and consented into the most relevant codes. 



For  the  purpose  of  accuracy,  the  analysis  centered  around  descriptive  coding.  This  method  creates an inventory of topics for indexing and categorising (Miles, Huberman and Saldaña,  2013, p.74). This method forms a context around each code, it is therefore easier to return to  the codes and understanding in which context they were used. Indeed, the authors emphasise  the fact that this type of coding is more appropriate for social environments (2013, p.74). 


Second Round   



The  second  round  of  coding  has  the  purpose  to  regroup  the  first  round  codes  into  broader 

themes. These themes were shaped to fit our four sub questions, and create a structure that will 

ultimately help answer the research question in a coherent and consequential way. The second 

round of our coding is patterned through theoretical constructs (Miles et. al, 2013, p.87) by 

which is meant that every sub question had at its basis a theory to inform and back up our 

findings. 
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