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                    Furthermore,  habit  is  created  through  repetition,  and  the  longer  the  repetitive  action,  the  more  the 
 consumers become subject to lock-in mechanisms that can function as a barrier for behavioural changes 
 (ibid). Similarly, Leong et al. (2020) studied mobile wallet resistance, and found that the existing habit 
 towards  credit  card  and  cash  is  a  barrier  for  mobile  payment  adoption.  Furthermore,  most  studies  on 
 mobile payment habits have not investigated habit as a concrete factor for mobile payment (McLean et 
 al., 2020; Neustaedter, 2017), but the practice of mobile payment being a habitual activity.  Cao et al. 


(2018) did not find any significance among age and experience in terms of continuous use, however, they 
did find a relationship between gender and continuance intention “Specifically, females are more inclined 
to continuance usage than males. It could be that the shopping and consumption behaviours of females 
are more frequently than males, and mobile payments simplifies the payment process” (Cao et al. 2017, 
p. 469). Cao et al. (2018) does not explicitly mention Habit, but the fact that shopping and consumption 
behaviours are more frequent among female users can be indicated as a more Habitual routine. 


Put simply, if mobile payment systems regularly are subject to data breaches, hacking attacks, or sensitive 
 data compromises, consumers will become reluctant to adopt  mobile payments, thus creating  a major 
 impediment for the adoption of mobile payments (Slade et al. 2015; Khalilzadeh et al. 2017; Cabanillas 
 et al. 2014). 


The study by Oliveira et al. (2016) researched the determinants of consumer’s mobile payment adoption 
 and intention to recommend the technology. The authors extended their initial research model based on 
 a combination of UTAUT2 and DOI theory with a Perceived Security construct, as well as an intention 
 to recommend construct. Since mobile payments involve the transferring of monetary value, a personal 
 and sensitive form of financial information, security concerns may very well become a barrier to mobile 
 payment  adoption  (ibid).  The  inclusion  of  security-related  constructs  significantly  reinforced  the 
 predictability of the results and provided a deeper understanding of one of the most significant resistance 
 factors in mobile payment research (ibid). For example, the results point to evidence that the combination 
 of  the  DOI  theory  with  the  UTAUT2  and  the  perceived  technology  security  construct  remarkably 
 increased the model’s explanatory power to predict behavioural intention to adopt from 60.5% to 69.1%, 
 thus supporting its inclusion in this thesis’ theoretical model (ibid). 


A  key  finding  from  the  study  is  the  results  indicating  that  for  technologies  involving  sensitive  and 
 personal data, such as mobile payment technology, the technology's capability to secure transactions was 
 found  a  direct  determinant  of  consumer's  intention  to  adopt  the  technology  (Arvidsson,  2013; 


Khalilzadeh et al., 2017). Similar findings were reported in the study by Andreev et al. (2012), who found 
 that mobile payment’s full potential would be realised if consumers’ privacy and security concerns are 
 mitigated,  because  the  authors  established  that  a  higher  level  of  security  results  in  higher  intentions 
 Defranco (2016). The authors further argued that viable solutions to such security concerns could be in 
 the form of transparent security measures for users of mobile operating systems (OS), in-app feedback 
 mechanisms, or stronger access control measures for accessing mobile payment applications (ibid). 


Khalilzadeh  et  al.  (2017)  examined  determinants  of  NFC  mobile  payment  technology  adoption  by 
employing  an  integrated  research  model  which  combines  constructs  devised  in  established  adoption 
models such as UTAUT and TAM. Besides the constructs already captured by theory, the authors also 
incorporated security-related factors such as security, risk, and trust. The proposed research model was 


tested by the  application of quantitative methods on survey data collected from 412 respondents. The 
 objectives of the study are stated to be: (1) to improve the explanatory power and predictive accuracy of 
 the UTAUT model in technology acceptance studies; (2) to investigate the effects of risk, security, and 
 Trust on consumers’ intention to use NFC mobile payment technology (Ibid).  


In  regard  to  the  objectives  of  the  study,  results  obtained  suggest  that  the  integrated  research  model 
 explained 87% of consumers’ intention to use NFC mobile payments. In comparison, empirical results 
 of the UTAUT and UTAUT2 explain approximately 70% of the variations (Venkatesh et al., 2003;2012). 


Moreover, the authors credit the inclusion of security, risk, and trust as factors for the models’ heightened 
 explanatory power, thereby providing justification for their inclusion in future adoption studies.  


Another insight gained from the study by Khalilzadeh et al. (2017), was the fact that participants who 
 had previous experience with NFC mobile payments, were the ones who valued security the most, even 
 more  than  participants  without  prior  experience.  The  insights  obtained  from  the  study  is  contrary  to 
 results reported in other studies showing that security-related factors are most dominant for nonusers of 
 mobile payment, and fintech adoption in general (Johnson et al., 2017; Kim et al. 2010). As a key finding 
 highlighted by the authors, two out of three most important determinants of intention to use NFC-based 
 mobile payments are security-related constructs. Interestingly, the findings showed that security-related 
 constructs were more salient for males than for females, as security was found to be a direct determinant 
 for male’s intention to adopt. In contrast, this was not the case for female participants. 


The results obtained from the study by Khalilzadeh et al. (2017) did not only provide valuable insights 
 into the moderating role of demographics on security-related factors, but also contributed to the existing 
 body  of  knowledge  by  augmenting  established  adoption  theories  with  security-related  constructs  to 
 increase predictability of consumer’s adoption intentions. Based on these accounts, as well as existing 
 literature’s call for additional research on the effects of security-related constructs on mobile payment 
 adoption,  the  authors  of  this  thesis  decided  to  augment  the  research  model  with  the  inclusion  of  a 


“Perceived Security” construct.  



3.3.2 Perceived Risk 


Perceived  risk  is  argued  to  be  one  of  the  most  central  factors  in  the  mobile  transaction  environment, 
 because  it  is  greatly  affected  by  financial  and  security  concerns  (Park  et  al.2018;  Slade  et  al.,  2013). 


According  to  Bauer  (1960) consumer  behaviour  can  be  treated  as  an  instance  of  risk  taking  and  risk 
 reducing behaviour. Researchers have extensively studied and established that consumers' risk perception 
 is  central  to  their  evaluation  and  adoption  behaviours  (Shin,  2010).  Perceived  risk  is  a  construct  that 
 measures  consumers'  beliefs  of  the  uncertainty  regarding  possible  negative  consequences.  More 
 specifically, perceived risk in a mobile payment context is defined as "the consumer's belief about the 
 potential  uncertain  negative  outcomes  from  the  online  transaction" (Kim  et  al.,  2009,  s.  9).  As  such, 
 research has shown that purchases and transactions through mobile phones and the internet are perceived 
 as more risky than traditional brick-and-mortar purchases (Shin, 2010).  


Correspondingly, extant literature has emphasised the need for analysis of the effect of perceived risk on 
consumer's attitudes towards mobile payment adoption (Kalinic et al., 2019; Slade et al., 2013; Cabanillas 
et  al.,  2020).  As  mobile  payment  technology  involves  the  disclosure  of  financial  information  and 
transferring  of  financial  funds,  consumer's  perception  of  the  potential  risks  is  argued  to  represent  a 
significant inhibitor for the adoption of mobile payments (Kalinic et al., 2019). Similarly, Shin (2010) 
found that fear of monetary loss and low consumer risk tolerance plays a significant role in the limited 
diffusion of mobile payment adoption among consumers and urges future researchers to study the effects 
of consumer's risk perceptions more closely. Moreover, Johnson et al. (2017) posits that while complex 
infrastructure and widespread availability of alternative payment methods are basically structural barriers 
to  the  adoption  of  mobile  payments,  security  and  privacy  risk  concerns  represent  more  attitudinal 
barriers,  and  these  can  be  manoeuvred.  Manoeuvring  consumer's  risk  perception  firstly  demands 
thorough  research  on  the  interrelationship  between  perceived  risk  and  behavioural  intention,  before 
specific practical measures can be advised to mobile payment providers and marketers (Shin, 2010; Slade 
et al. 2015). 


As  such,  several  studies  in  contemporary  mobile  payment  literature  have  undertaken  research  that 
 addresses prospective consumer's perceived risk of mobile payments. For instance, an additional study 
 conducted by Slade et al. (2015) modelled consumers' adoption intentions of remote mobile payments in 
 the UK by employing an extended version of UTAUT with additional consumer-related constructs such 
 as innovativeness, risk, and trust. The hypothesised constructs were tested by the means of quantitative 
 data collected from 268 survey respondents. The study results suggest that a clear demarcation exists 
 between what mobile payment systems currently offer, and what the UK consumers need. For example, 
 the authors highlight the effects of perceived risk for consumers' intention to adopt mobile payment as a 
 neglected  aspect.  A  theoretical  contribution  of  the  study  by  Slade  et  al.  (2015)  is  the  inclusion  of 
 constructs that represent individual characteristics like innovativeness, perceived risk, and Trust.  


A critique of the established adoption theories (i.e., UTAUT and TAM), is that they have a deterministic 
 approach, as Slade et al. (2015) argues "MP adoption studies have predominantly utilised Davis' (1989) 
 Technology Acceptance Model, which has been criticized for having a deterministic approach without 
 much consideration for users' individual characteristics.” (Slade et al., 2015, p.860). With the inclusion 
 of  constructs  representing  individual  characteristics  such  as  perceived  risk,  the  authors’  extended 
 UTAUT model explained 67% of the variance in behavioural intention to adopt remote mobile payments 
 (Ibid). As a final practical  implication of their study, Slade et al.  (2015) reiterates  the  importance for 
 developers  and  marketers  of  mobile  payments  to  utilise  Trust-building  measures  like  satisfaction 
 guarantee policies to help reduce consumer's risk perception (Ibid). The findings reported in the study by 
 Slade et al. (2015) are vital additions to the body of knowledge in mobile payment research because they 
 authenticate the theoretical extensions of technology acceptance models applied to the consumer context 
 with risk constructs (Dahlberg et al., 2008; Slade et al., 2015). 


Constructs that have been used to examine perceived risk include privacy concerns (Johnson et al. 2017; 


Arvidsson, 2013; Slade et al., 2015) and security concerns (Khalilzadeh et al. 2017; Shin 2010). Though 
some studies have differentiated perceived risk  into several risk dimensions such  as perceived social, 
performance,  financial,  security,  time,  and  privacy  risks,  the  effects  of  perceived  risk  as  a  singular 
construct  on  behavioural  intention  has  been  proven  significant.  Following  the  example  of  previous 
studies using perceived risk in mobile payment adoption research (Johnson et al. 2017; DeFranco, 2016), 


the research model developed in this thesis captures risk perception as an overall construct encompassing 
 privacy and security risk and will be grouped under “Perceived Security”.  



3.3.3 Trust 


The importance of Trust as a factor for adoption of mobile payment services has been examined heavily 
 in mobile payment literature. Early studies of mobile payment also highlight the significance of trust for 
 adoption. Steele (2004) extends the Technology Acceptance Model with Trust and elaborates that trust 
 in a mobile payment setting is captured by the provider’s ability to make the payment system reliable, 
 and anonymous. The reputation of the provider is also highlighted as a trust element for consumers (ibid.) 
 Many scholars have incorporated Trust into their own UTAUT and UTAUT2 research extensions (Slade 
 et al., 2013; Qasim & Abu-Shanab 2015; Teo et al., 2020). Teo et al. (2020) found Trust to be the only 
 extended construct to UTAUT, similarly it was deemed the most influential for mobile payment adoption. 


Slade et al. (2013) investigates the moderating effect of the factors in the UTAUT model and found that 
 older women with less experience have a higher chance of adopting mobile payments based on Trust. 


Cabanillas et al. (2014) concurs and states that there is a stronger relationship between women and Trust. 


As well as Trust having a larger effect on younger users in mobile payment adoption.  


The specific concept of initial Trust is prevalent in much of mobile payment literature. (Waechter, 2015) 
 states  initial  Trust  is  one  of  the  most  important  factors  for  new  consumers  when  making  their  first 
 purchase.  Trust  is  positively  influenced  by  elements  of  the  interface  layout,  such  as  application  and 
 website  characteristics  and  specifically  system  &  information  quality.  The  system  quality  relies  on 
 vendors and their competence. While information quality, which has the largest effect for consumer’s 
 trust,  stems  from  internet  sources  and  friends  having  experienced  mobile  payments.  Furthermore, 
 reputation  is  another  important  signifier  for  adoption,  because  a  trustworthy  reputation  can  reduce 
 uncertainty and risks by knowing the brand of payment and vendor. Xin et al. (2013) and Chandra et al. 


(2010) states the importance of perceived reputation of the mobile service provider, due to mobile service 
providers having a large consumer base, their reputation is vital for further adoption of mobile payments 
through Trust. This is because if consumers have had a bad experience with a service provider in another 
area, they will not move towards mobile payment adoption.  


When looking into the moderating variables, experience has the most widespread effect on Trust based 
 on literature examining trust on a continuous level. Slade et al., (2013, p.16) argues in her extension of 
 UTAUT2 that: “As experience can facilitate Trust then it is likely that experience will moderate the effect 
 of Trust on behavioural intention so that Trust is more salient for those with less experience” (ibid). The 
 quote  illustrates  that Trust  is  a  particularly  influential  factor  for  users  with  less  experience,  while 
 continuous usage will enhance the user’s trust. However, Neustaedter’s (2017) study showed that existing 
 users had security concerns with mobile payment that eventually  can lead to a decrease in  Trust on a 
 continuous level. The cognitive process among individuals is vital for continuous usage, and Cao et al. 


(2018) argues  that  continuous  use  is  based  on  a  Trust-transfer  perspective  in  which  consumer’s  trust 
 formation in mobile payment is based on cognition. The psychological effect of Trust has a large impact 
 on usage: “It is closely related to the psychological trust whereas cognitive, emotional and behavioural 
 plays an important role on technology.” (Nelloh et al., 2019, s. 1158). Nelloh et al. (2019) argues that 
 cognitive-based Trust has a large effect on privacy, security and information quality. The more the mobile 
 payment provider can encourage trust, the higher the consumer’s intention to adopt mobile payments.  



3.3.4 Personal Innovativeness  


 Personal Innovativeness is defined as a user’s willingness to try the latest information technology and 
the  construct  is  conceptualised  as  a  characteristic  or  personality  trait  (Agarwal,  1998).  Personal 
Innovativeness has in extant  literature been identified as a significant influence on  users’ intention to 
adopt mobile payments, whilst there has been limited research on its effect on continuous usage. Agarwal 
(1998)  were  amongst  the  first  authors  to  study  Personal  Innovativeness  and  observe  its  effects  on  IS 
based  technology.  The  authors  argued  that  users  with  greater  Personal  Innovativeness  have  a  higher 
chance to have progressive attitudes towards IS adoption, when compared to less innovative consumers 
given the same level of belief. They stated that this is because they are usually risk takers and have the 
tendency to break the general rules (Agarwal, 1998). In the empirical study of Kim et al. (2010), their 
findings identified a user’s Personal Innovativeness as a considerable influence on the user’s perception 
of the technology’s functionality due to their openness and confidence to identify features and aids.  


Cabanillas et al. (2020) also exclaimed it encouraged the user confidence to adopt new mobile payment 
 technologies. In the paper of Rubio et al.(2020), their study also concluded that Personal Innovativeness 
 was one of the significant variables that considerably influenced user’s intention to use mobile payment 
 systems. Following from a study by Zhang et al. (2018), their empirical evidence supported the view that 
 Personal Innovativeness affects user’s adoption of mobile payments, and Personal Innovativeness has an 
 impact on user’s evaluation of a technology's usability. They also highlighted that proactive users are 
 more likely to have a positive attitude towards modern technologies that require the acquisition of new 
 skills. They went further to say that Personal Innovativeness has a partial facilitating relationship with 
 behavioural  intention  through  perceived  usefulness  (Zhang  et  al.,  2018).  Their  study  also  identified 
 differences in the level of Personal Innovativeness between the age variable with cultural elements also. 


Their study concluded that predictably the higher the age of the user the less likely they were to have a 
 high score of Personal Innovativeness. The younger the users, the more willingness they had to accept 
 modern technologies. 


In addition to these factors, Zhang et al. (2018) also disclosed gender’s moderating role. They concluded 
 that males had a heightened sense of Personal Innovativeness with mobile payment technologies when 
 compared to female participants. It was predicted this was due to males having less focus on implications 
 of chance (ibid). Lu et al. (2011) determined that gender has a substantial controlling effect where males 
 had the highest adoption rates compared to females. They stated this was due to men having an increased 
 level of openness to ideas, and that they are bolder to try new technological products (ibid). The above 
 insight  is  similar  to  Venkatesh’s  et  al.  (2015)  study,  when  they  said  that  men  more  than  women  are 
 willing  to  devote  more  effort  to  overcome  different  constraints  in  order  to  attain  their  goals.  Whilst 
 women  tend  to  focus  more  on  the  process  to  achieve  their  goals  which  can  prohibit  their  Personal 
 Innovativeness  (Venkatesh  et  al.,  2015).  As  previously  mentioned,  Personal  Innovativeness  is  tied  to 
 willingness, and it was Agarwal (1998) who were the firsts to coin the concept.  


Ho (2015) described users with heightened sense of Personal Innovativeness as being more willing to 
integrate modern technologies into their daily routines, because they challenge the uncertainty around 
contemporary technologies. This was due to their elevated levels of self-confidence and ability to tackle 
risk. As a result, the authors argued that users with an increased sense of innovativeness had a stronger 


desire to adopt mobile payments. Lastly, Tan et al. (2014) also disclosed that users with a high level of 
 Personal Innovativeness are more likely to be risk takers with more positive beliefs about the benefits of 
 mobile payments. Which in turn increases the likelihood of adoption. In addition to adoption literature 
 many scholars discuss the effect of Personal Innovativeness on the behavioural intentions of users to use 
 the  technologies.  Lwoga  (2017)  identified  in  their  quantitative  study  of  292  survey  respondents,  that 
 users with proactive attitudes towards mobile payment technologies, are more likely to be influenced by 
 their perception of the technology’s practicality. In turn, this positively influenced their intention to use 
 mobile payments (ibid).  


Interestingly, their study also  identified gender  influences  on  the  effect of compatibility  and Personal 
Innovativeness.  The  male  participants  in  the  study  were  identified  to  be  more  personally  innovative 
towards technologies, which correlated with a higher intention to use. The authors tested the effect of 
Personal Innovativeness on usage with two items, which were the same as one of the first studies on the 
effect of Personal Innovativeness which was conducted by  Agarwal (1998), this was done due  to  the 
effectiveness of their findings. Thakur et al. (2014) explained that present literature has authenticated the 
substantial  influence  of  Personal  Innovativeness  on  the  anticipated  functionality  and  the  anticipated 
effortlessness. Thakur’s et al. (2014) study also identified that Personal Innovativeness affects adoption 
readiness, which in turn further creates usage intention. In addition, the authors stated that due to Personal 
Innovativeness  being  ubiquitous  throughout  the  IS  market,  Personal  Innovativeness  performs  an 
imperative part in foreseeing intentions for usage of technological innovation. Thakur et al. (2014) and 
Kim et al. (2010) described innovative individuals as “communicative, curious, dynamic, venturesome, 
and active information seekers”, and discovered that Personal Innovativeness can play a prominent role 
in the intention to adopt mobile technologies.  



                

                                                    
                        In document
                        
    Master’s Thesis
                        (Sider 57-65)

                    

                            
            
            
                
                    

                    Hent nu "Master’s Thesis"
                    

            

        
        
                        
                
                    Outline

                    
                        	
                                        
    Literature Review Concepts
                                    
	
                                        
    Expanding Literature Concepts
                                            (You are here)
                                    
	
                                        
    Theoretical Model
                                    
	
                                        
    Philosophy of Science
                                    
	
                                        
    Quantitative Findings
                                    
	
                                        
    Qualitative Insights
                                    
	
                                        
    Discussion
                                    
	
                                        
    Conclusion
                                    
	
                                        
    Appendix
                                    



                    

                

            


            
            
            
                
                    
                        
  RELATEREDE DOKUMENTER

  
      


                    

                

            

                    

    


    
  
  
  
    
      
        Company

        	
             Om os
          
	
            Sitemap

          


      

      
        Kontakt  &  Hjælp

        	
             Kontakt os
          
	
             Feedback
          


      

      
        Juridisk

        	
             Vilkår for brug
          
	
             Politik
          


      

      
        Social

        	
            
              
                
              
              Linkedin
            

          
	
            
              
                
              
              Facebook
            

          
	
            
              
                
              
              Twitter
            

          
	
            
              
                
              
              Pinterest
            

          


      

      
        Få vores gratis apps

        	
              
                
              
            


      

    

    
      
        
          Skoler
          
            
          
          Emner
                  

        
          
                        Sprog:
            
              Dansk
              
                
              
            
          

          Copyright 9pdf.org © 2024

        

      

    

  




    



        
        
        
          


    
  




     
     

    
        
            
                

            

            
                                 
            

        

    




    
        
            
                
                    
                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                    

                    
                        

                        

                        

                        
                            
                                
                                
                                    
                                

                            

                        
                    

                    
                        
                            
                                
  

                                
                        

                        
                            
                                
  

                                
                        

                    

                

                                    
                        
                    

                            

        

    


