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                    The aim of this thesis was to analyse the level of impact each construct has on consumers behavioural 
 intention to adopt and use mobile payment services. This was done in order to contribute to the existing 
 body  of  knowledge,  in  a  global  context  but  more  specifically  in  a  Scandinavian  context.  This  was 
 achieved  through  a  targeted  research  design,  by  utilizing  a  concurrent  mixed  methods  approach  of 
 quantitative surveys and qualitative semi-structured in depth interviews we could better triangulate the 
 data to identify common threads.  


We selected the use of Venkatesh’s et al. (2012) Unified Theory of Acceptance and Use of Technology 
 second model as the guiding foundation to this thesis, we built upon this model with our own extensions 
 to personalize the model to this specific research aim. We selected this theory as the backbone to our 
 research paper due to its profound adaptability and pre-existing theoretical depth, it is a model that has 
 been  employed  globally  in  many  research  papers  to  investigate  explanations  behind  technology 
 acceptance, we therefore felt that by using UTAUT2 as opposed to other theoretical models we could 
 achieve our research aim more definitively. In addition, after research we identified that UTAUT is one 
 of the most concise models that merges a plethora of innovation, technology, and behavioural theories. 


We used the model by measuring the relationship the constructs had on consumers' behavioural intention 
 to adopt and use mobile payment services, identifying any correlations that resulted from the application 
 of the model. We used a vast variety of literature in order to enhance our understanding and create better 
 future solutions to the research question. Therefore, our study aligns with the existing body of knowledge 
 as it validates results from previous literature. In order to answer the research question to our best abilities 
 we incorporated the most applicable methodology that we felt would sum the most accurate findings. 


The philosophy science we chose was pragmatism, we chose this philosophy due to its combination of 
interpretivism  and  positivism  which  also  enables  a  plurality  of  methods  which  allows  researchers  to 
choose the methodological approach that works best for the research problem. This then enabled us to 
provide actionable measures that can be built upon or used elsewhere in the future. In terms of research 
approach,  we  chose  an  abductive  research  approach  due  to  the  combination  of  our  concurrent  mixed 
method research design, combining the inductive approach for interviews and deductive approach used 
for surveys.  


We  conducted  the  questionnaires  in  order  to  ascertain  a  more  transparent  image  of  the  consumers 
 perspective on the factors influencing the adoption and usage. To ensure an equilibrium in the data and 
 add contrasting depth we used four mobile payment experts, ensuring specificity to the Danish market in 
 the form of two MobilePay professionals, and two Scandinavian mobile payment scholars. The sum of 
 these four experts enabled us to obtain insights of knowledge from invaluable sources from within the 
 inside of the mobile payment market, which enabled us to utilise the advantages of both data strategies 
 for the benefit of this research question. This benefitted the thesis by facilitating us to find correlations 
 and  triangulate  data  from  both  methods  simultaneously,  thus  enabling  us  to  contribute  further  to  the 
 existing body of knowledge. Lastly, in terms of our secondary data we used a comprehensive literature 
 review to develop a foundation of understanding that could be used to support, verify or contrast with 
 our findings. 


In the analysis of the quantitative results, we were able to identify the constructs with the most and least 
 impact, segregated them into System-centric factors or User-centric factors. This was achieved using a 
 Likert scale of 1-5, five being the most agreeable response. This then allowed the average mean score of 
 the measurement items to be calculated which identified which factors the respondents agreed with the 
 most. In addition, we had a series of behavioural intention questions which identified the relationship of 
 each  independent  variable’s  impact  on  the  dependent  variable.  The  Structural  Equation  Modelling 
 analysis of the system centric factors showcased that Performance Expectancy had the most impact on 
 user’s behavioural intention to adopt, with Perceived Security coming second. The statistical analysis 
 identified Effort Expectancy as the least influential, which was attributed to users expecting services to 
 be easy to use as prerequisite to adoption. However, all the system centric factors coefficient scores were 
 closely aligned, with only marginal differences. 


In terms of the user-centric factors the analysis identified that Trust and Personal Innovativeness being 
the leading impactful factors whilst Social Influence and Habit were rejected as factors that influences 
user’s behavioural intention to adopt. In the analysis of the qualitative findings, it can be concluded the 
primary findings from the  interviews with the  experts  are that they saw Performance  Expectancy and 
Effort  Expectancy  factors  as  the  most  impactful  on  the  influence  of  adoption  and  usage  on  mobile 
payment services. So, in essence, they see the most utilitarian factors with the most impact. They argued 


how well it performs and how much effort is required in order to achieve this performance. The sum of 
 these  findings  contributed  heavily  to  answering  the  research  question  by  using  antecedent  expert 
 information to contribute to the existing body of knowledge and determine that Performance Expectancy 
 and Effort Expectancy are arguably the most significant factors that influence the consumers behavioural 
 intention to adopt and use mobile payment services. 


Following from the discussion we were able to match the primary data analysis findings to the secondary 
 data  consisting  of  comprehensive  plethora  of  the  leading  contemporary  literature  findings.  Finding 
 correlations  and  patterns  between  the  two,  and  identifying  contradictions,  aiming  to  offer  potential 
 explanations. Following from this process we were able to conclude that the most impactful factors could 
 be attributed to Effort Expectancy, Performing Expectancy and Facilitating Conditions. This process has 
 proven paramount in helping to produce valuable data that can build on the existing body of knowledge 
 and help answer the research question of which factors have the most influence on consumers behavioural 
 intention to adopt and use mobile payment services. 


In  terms  of  the  generalizability  and  applicability  of  the  findings  of  this  thesis.  For  the  findings  to  be 
applicable, we feel that the market being investigated must have the similar digital acuity and similar 
socio-economic  situations  as  Denmark.  This  is  so  that  consumers  have  a  similar  climatization  to 
technology  and  have  the  same  capacities  to  adopt  mobile  payments  as  easily.  Failing  this  is  likely  to 
achieve widely varied results, altering the impact of the factors found in this research thesis. 



                

                                                    
                        In document
                        
    Master’s Thesis
                        (Sider 161-164)

                    

                            
            
            
                
                    

                    Hent nu "Master’s Thesis"
                    

            

        
        
                        
                
                    Outline

                    
                        	
                                        
    Literature Review Concepts
                                    
	
                                        
    Expanding Literature Concepts
                                    
	
                                        
    Theoretical Model
                                    
	
                                        
    Philosophy of Science
                                    
	
                                        
    Quantitative Findings
                                    
	
                                        
    Qualitative Insights
                                    
	
                                        
    Discussion
                                    
	
                                        
    Conclusion
                                            (You are here)
                                    
	
                                        
    Appendix
                                    



                    

                

            


            
            
            
                
                    
                        
  RELATEREDE DOKUMENTER

  
      


                    

                

            

                    

    


    
  
  
  
    
      
        Company

        	
             Om os
          
	
            Sitemap

          


      

      
        Kontakt  &  Hjælp

        	
             Kontakt os
          
	
             Feedback
          


      

      
        Juridisk

        	
             Vilkår for brug
          
	
             Politik
          


      

      
        Social

        	
            
              
                
              
              Linkedin
            

          
	
            
              
                
              
              Facebook
            

          
	
            
              
                
              
              Twitter
            

          
	
            
              
                
              
              Pinterest
            

          


      

      
        Få vores gratis apps

        	
              
                
              
            


      

    

    
      
        
          Skoler
          
            
          
          Emner
                  

        
          
                        Sprog:
            
              Dansk
              
                
              
            
          

          Copyright 9pdf.org © 2024

        

      

    

  




    



        
        
        
          


    
  




     
     

    
        
            
                

            

            
                                 
            

        

    




    
        
            
                
                    
                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                    

                    
                        

                        

                        

                        
                            
                                
                                
                                    
                                

                            

                        
                    

                    
                        
                            
                                
  

                                
                        

                        
                            
                                
  

                                
                        

                    

                

                                    
                        
                    

                            

        

    


