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The Nordic countries are similar in terms of society, 
 edu-cation and the level of digital development. Our 
 socie-ties are democratic and stable. The population is highly 
 educated. Schools, households, public and private 
 organ-isations actively use a great number of information and 
 communication technologies. The Nordic countries also 
 face similar challenges in the promotion of media and 
 information literacy (MIL). These challenges are related 
 to the rapid media convergence, the rise of mobile 
 tech-nology, the importance of media culture and education in 
 people’s everyday life from an early age.


Nordic collaboration increases critical understanding
 The Nordic media authorities collaborate through 
 net-works in promoting MIL competence. The first initiative 
 the Nordic MIL-network did was to organise a 
 Nor-dic-Baltic conference on the subject in May 2016. A key 
 goal of the collaboration is to increase the critical 
 un-derstanding of media content among stakeholders and 
 the population in general. “Fake news” is of course a key 
 topic.


The Norwegian Media Authority (2017) defines “fake 
 news” as News-like stories that deliberately spread lies, 
 propaganda or the like. The purpose may, among other 
 things, be politically motivated, creating a chao of 
 infor-mation, economic gain (clickbait) or fraud. “Fake news” 


often looks like regular news stories and can be difficult to 
 detect.


Both in Sweden (Svenska folket om “fejk-nyheter”, TU 
Sverige 2017) and Norway (Falske nyheter, Medietilsynet 
2017), studies in the adult population on the perception 
of the extent of “fake news” have been conducted 
re-cently. In Norway, 55 percent of the population 
suspect-ed that they, weekly or more often, read news that they 
considered inaccurate. In the Swedish population, this 
share was 60 percent. Regarding the sharing of “fake 
news”, 6 percent of the Swedish population reported 
having shared a news article or a news story that they 
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knew or suspected to be false. In the Norwegian 
 popu-lation, 15 percent state that they have, once or several 
 times, shared a news story they knew or suspected to be 
 fake online.


“Fake news” – a threat to democracy


With the rapid media development and the expansion of 
 global information and media platforms like Facebook 
 and Google, challenges are being magnified. Side by side 
 with quality content such as editorial news, 
 documenta-ry, research, science and entertainment, the online world 
 also promotes propaganda, lies, hoaxes, disinformation, 


“fake news”, alternative facts and fake videos. This “dark 
 side” of the globalised information reality is a 
 fundamen-tal threat to the credibility of the media, and eventually 
 to democracy itself.


“Fake news” is nothing new but surely has a bigger 
 impact today than before because there is almost no 
 restriction on publishing and sharing information online. 


Social media and search engines, with their algorithms 
 and programmatic advertising, speed up the spread of 
 information and enable a global reach without much 
 effort from the author.


With artificial intelligence and the manipulation of live 
 and still images, lies, disinformation and propaganda are 
 being taken to a new level. Fake videos may appear so 
 convincingly that it is becoming difficult to distinguish 
 from fact to fiction. These technologies give rise to the 
 consequences and impact of “fake news”. Fighting fakes 
 is therefore becoming even more important, and citizens 
 need tools to debunk the stories and videos.


But technology and tools are not sufficient to fight 
against “fake news”. A critical understanding of media 
content and information sources in the population in 
general, is important to improve MIL. To increase MIL, 
a capacity to reach out to the population with relevant 
knowledge and information is required. The following is a 
brief description of two initiatives, in which one of them 
the Norwegian Media Authority took part in.
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Initiative 1: Faktisk.no – Joining forces 
 to fight against “fake news”


One interesting initiative in the Norwegian media 
 in-dustry is the establishment of a collaborative 
 fact-check-ing organisation. Four competfact-check-ing media companies (NRK, 
 TV2, Dagbladet and VG) joined forces in March 2017 to 


establish “Faktisk.no”, a non-commercial fact-checking 
 service. The main goals of the initiative are to debunk 


“fake news” and alternative facts, investigate statements 
 in the public debate and reveal errors in media content in 
 general.


The editor-in chief of Faktisk.no, Kristoffer Egeberg, 
 experienced a shift in the public debate since they 
 start-ed. Journalists and politicians seem to be more aware 
 of fact- checking. Journalists are more accountable for 
 their editorial work, both in investigating their sources 
 and in ensuring that headlines correctly represent the 
 content of their news articles. Politicians also seem to 
 check the facts to a greater extent, in order to avoid the 
 embarrassment of spreading falsehood. The audience 
 also seems to show greater interest and engagement 
 in fact-checking. They are becoming more confident in 
 questioning news stories.


In order to increase the reach of fact-checking, 
 an-yone who wants to print or publish them on their own 
 platforms, are welcomed to do so free of charge. This 
 distribution policy enables a much wider spread online.


The establishment and function of Faktisk.no has 
 in-spired several media companies in Sweden to establish a 
 similar fact-checking service called Faktiskt.se which will 
 be launched in the middle of April 2018.


Initiative 2: Pre-electoral campaign to fight “fake news”


Before the general election in 2017, The Norwegian 
Me-dia Authority joined a campaign together with Facebook 
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and Faktisk.no. The goal was to limit the spread of “fake 
 news” online. The campaign explains “fake news” and 
 raise awareness of individuals’ role in countering the 
 spread of “fake news”. It produced a poster containing 
 ten practical tips that printed as a full-page 
 advertise-ment in 70 newspapers. The advertisadvertise-ment reached about 
 1.2 million Norwegian readers. The following day, the ten 
 tips also appeared as stories on top of the Facebook 
 newsfeed of every Norwegian user over the age of 18. 


This reached 3.5 million users which are more than two 
 thirds of the population.


The campaign advised readers to be skeptical towards 
 catchy headlines, to look closely at the URL and to watch 
 out for unusual formatting of the story. People were also 
 advised to, when in doubt, investigate the sources, 
 pho-tos, dates and evidence of the news story.


Demand social media giants to take responsibility
 As media authorities we demand that the media 
 indu-stry and social media giants to take greater 
 responsi-bility in the fight against “fake news”, propaganda and 
 disinformation. This responsibility is key to ensure ethical 
 conducts and self-regulatory mechanisms in editorial 
 functions. It would help promoting the media industry’s 
 integrity and credibility towards media consumers. The 
 initiatives described above proved that the Nordic 
 indus-try players and the media authorities share the same 
 goals. The collaboration is a useful tool to achieve a 
 greater general awareness of, and thus a better 
 protec-tion from, the consequences of “fake news”.


Tone Gunhild Haugan-Hepsø has written this chapter in 
cooperation with Mari Velsand, Director General of the 
Norwegian Media Authority.


The fight against “fake news” is on 
top of the agenda worldwide among 
most of the media stakeholders as 
everybody wants to deliver 
trust-worthy content. Everyday, new ideas 
emerge to counter propaganda, lies 
and disinformation. The experts 
meeting in Copenhagen and the 
contributions to this booklet put 
for-ward some important 
recommenda-tions for further discussion:
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