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                                                                                        6    FINDINGS

                                                                6.5     Time   frame

                                
                    The above-presented roles of staged experiences lead to a last finding, namely that the time 
spent at a staged experience have an influence on the effect of the previously mentioned 


roles. An analysis of the coded transcripts and the quotes in the current chapter reveals that 
 the staged experience has had a big impact on returning visitors, a mixed impact on helpers, 
 and only little impact on one-day visitors. This suggests that the time spent at the staged 
 experience plays a role in forming consumers’ perception of the original experience. 


As presented earlier (chap. 5.1.2), the research subjects belong to two different groups of 
 people, namely helpers and visitors. The analysis shows that the returning visitors have 
 highly enjoyed the staged experience which also fits well with the mere fact that they came 
 back day after day. Moreover, their perception of Roskilde Festival has been affected very 
 positively. One visitor did not know that the Danish festival exists prior to her participation in 
 the staged experience. She joined the experience for five days and took part in several 


workshops and concerts. She has gained very much knowledge on the Danish festival and 
 truly expresses a wish to participate in the original experience. The other returning visitor 
 took part in a single workshop for all six days and also joined some concerts. Because he has 
 been to Roskilde Festival numerous times before and consequently has extensive prior 
 knowledge on the festival, he did not gain much new knowledge. However, he is very proud 
 to have co-created a part of the festival through his Road Trip participation; a wish he has had 
 for a long time. His feelings toward the festival thus seem to have become even stronger and 
 he is planning on continuing to visit Roskilde Festival for many years to come.  


The helpers who were on site all six days have been influenced in different ways. Similarly to 
 the returning visitors, most seem to have immersed entirely in the experience, talk about 
 Roskilde Festival with excitement, despite not having been there before and express that they 
 would like to experience it some day. This is especially the case with the helpers who 


actively took part in the workshops. On the contrary, the few helpers who sought to keep a 
 professional distance because of their role as a helper have only been somewhat affected and 
 do not express a strong wish to try the original experience.  


Finally, the visitors who only joined Roskilde Road Trip once do not seem to have been 
influenced very much and have only gained very little knowledge if any at all. The reasons 
for not participating for more days were having to work, only being interested in a certain 
concert, or simply not being very impressed by the staged experience. During the interviews 
they merely describe what was going on and do not seem to have thought of it since. 


Rather than discovering the biggest difference in influence of the staged experience between 
 the helpers and the visitors, it is found between the one-time visitors as opposed to the 
 helpers and returning visitors. Consequently, the findings suggest that the time spent on site 
 has an impact on the effect of the entertaining, educational and feelings evoking roles of the 
 staged experience.  


6.6  Summary of findings  


The analysis of the research subjects’ detailed answers shows that the staged experience has 
 affected participants’ perception of Roskilde Festival in different ways and to various 
 degrees. The roles of staged experiences can overall be categorised into entertainment, 
 education, and feelings. Every single role within these three categories is briefly summarised 
 below together with a short introduction of the participants’ prior perception of experiences, 
 the Danish festival, and Danish culture. 


An experience is a happening with novel aspects that one can actively take part in together 
 with other people which results in forgetting everyday life for a while. For all festivalgoers 
 amongst the interviewees, festivals are uniformly regarded as extremely positive experiences. 


However, the general level of knowledge of Roskilde Festival amongst people who have not 
 been there before is rather low and the Danish event is thus not regarded more special than 
 any other festival. In contrast thereto, the Danes are seen in a very positive and mostly better 
 light than the Germans.  


Staged experiences can first of all be fun and entertaining. Even things that in everyday life 
seem ordinary may be enjoyable when being done together with other people in an unusual 
place. Secondly, they may have educational functions and mediate knowledge, values, and 
key visuals of cultural events abroad. In the case of Roskilde Road Trip, basic knowledge 
about the Danish festival has to some degree been mediated as well as key aspects such as its 
diverse music profile and focus on up-and-coming artists, the more than music activities, and 
how the non-profit organisation is mainly run by volunteers. However, also unintentional 
messages can be communicated. Taking part in only workshops may for example lead to a 
skewed impression of the original experience while participation in both workshops and 
concerts gives a more holistic impression. Furthermore, staged experiences may suggest what 


kinds of people participate in the original experience because both are thought to attract the 
 same type of people.  


Thirdly, staged experiences may evoke feelings such as letting participants feel part of a 
 community. This is most likely to happen within a workshop where participants work on a 
 joint project for a while but also very likely when sharing a task at the staged experience such 
 as helping out. Also, it can create an atmosphere that is regarded to be similar to that of the 
 original experience abroad and as a result let participants feel what parts of the latter may feel 
 like. Additionally, taking part in a staged experience may enable one to escape everyday life 
 such as everyday routines, the adult role, fixed hierarchies, and superficial focus. At the 
 staged experience none of these features seem to be present which in turn also suggests that it 
 will be the case at the Danish festival. Several of the findings also show that experiences are 
 always to some degree co-created and that participating in the staged experience may let 
 some participants feel that they are co-creating parts of the original experience.  


Conclusively, the research finds that the time spent at a staged experience has an influence on 
the participants, meaning that the more time participants spend on site, the more they seem to 
have been affected. In the most extreme case of I04 who did not know Roskilde Festival 
exists before taking part in Roskilde Road Trip, the staged experience has formed her 
perception in such a positive way that she expresses a clear wish to try the original 
experience soon.  
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