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Purpose


Can companies enhance their legitimacy through CSR disclosures? There is reason to assume that CSR communication both 
 directly increases and indirectly affects a company’s legitimacy. On the one hand CSR is regarded as a mean to strengthen 
 legitimacy; on the other hand, stakeholders might become skeptical and distrust disclosures about generous deeds. The 
 purpose of this study is to analyze ‘boomerang effects’ in CSR communication.


Design/Methodology


The experimental study used a single-factor between-groups design. Three different CSR disclosures of a fictive company 
 from the raw material sector served as the stimuli; ranging from low to high communicated CSR engagement. We assumed 
 that the positive impact of extensive CSR communication on perceived ‘corporate legitimacy’ is suppressed by decreased 


‘content credibility’ and increased ‘skepticism’ (measured by ‘persuasion knowledge’ and ‘reactance’). 233 students were 
 randomly assigned to the stimuli and filled in a questionnaire.


Findings


We run a SEM in order to test the causal relationships. Global fit indices are acceptable (RMSEA = .0048; CFI = .977; SRMR = 
 .0057; all Cronbach’s α > .7). The extent of communicated CSR has a significant positive effect on corporate legitimacy even 
 if stakeholders have a high level of skepticism. Surprisingly, content credibility shows a significant positive mediation effect.


Implications


The tested model advances the understanding of boomerang effects in CSR communication. According to our results, 
 com-pany can strengthen their legitimacy through extensive CSR communication despite stakeholder skepticism.


Originality


An innovative causal model about the effects of CSR communication on corporate legitimacy is developed and tested.


Keywords 


CSR communication, experimental design, corporate legitimacy, corporate credibility, persuasion knowledge, reactance, 
 structural equation model (SEM)
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Purpose


Energy literacy is an important part of responsible citizenship. It is an understanding of the nature and role of energy in our 
 every day lives. It is also the ability to apply this understanding to answer questions and solve problems. Better 
 understand-ing of energy can lead to more informed decisions that can:


- improve the security of a nation, 


- promote sustainable economic development,
 - lead to sustainable energy use and


- reduce environmental risks and negative impacts, e.g. in the field of climate change.


The paper discusses how and why different stakeholders from the energy field (e.g. energy industry, decision-makers, 
 research and academic institutions, NGO’s etc.) position energy literacy as a key part of their CSR and/or sustainability 
 agenda. It shows how different principles of energy literacy are taken into account and incorporated in stakeholder’s 
 com-munication activities.


Design


Theoretical part of the paper is complemented with a case-study presentation of the EN-LITE (ENergy LITEracy) project that 
was developed in Slovenia in 2013 and is since then implemented by the paper’s co-authors. EN-LITE’s mission, results and 
further plans are presented and discussed from the project’s stakeholders CSR agenda viewpoint, supported in detail by a 
presentation of ELES’s (Slovene transmission system operator) strategic position towards energy literacy.
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Abstract
 Purpose


According to recent CEO surveys, being credible is the third-most challenge for managers in the upcoming years. At the 
 same time, they admit not to have sufficient knowledge or strategies how to tackle this challenge. This lack of knowledge 
 starts with a confusing variety of definitions and interpretations what credibility is and how it is constituted. In short: there 
 are no clear perspectives, criteria and parameter. The consequence: trial and error on many levels. Lots of dabbling (e.g. in 
 reputation management) which leads to even more losses in credibility and in turn losses in reputation and trust. And – due 
 to these losses, the relevance of these factors is getting more and more important.


Findings


The book is at a very early stage (Part 1 and 2), however, research, interviews and discussions so far have shown that 
 rele-vance is increasing, especially considering the recent development of CSR which tends more and more towards integrated 
 Business Ethics instead of Reputation Focus (visible e.g. with the development of the official EU CSR definition, with the 
 development in Reporting from GRI 3 to GRI 4 etc.). Despite of that, it is a legitimate and worthwhile approach to use 
 exist-ing parameters that define credibility of persons and to adapt them for companies. Result: A list of (observable) indicators 
 for institutions/companies on four different levels of action: Content, Behaviour, Character, Language/Communication.


As a next step these criteria are to be refined and mirrored with reality, i.e. actions and experiences of companies, by means 
 of investigating their CSR Reports/Communication, interviews with CEOs etc. As an outcome there should be a series of 
 solutions, approaches and strategies to be used by companies and other institutions in order to improve their credibility.


Research limitations and implications


Obviously this is a very ambitious project, especially considered that – contrary to the last book of the author – this will not 
 be a book purely for scholars and students but for practitioners who do have the most need for more knowledge on this 
 issue. Therefore it has to have a sound scientific basis, and at the same time be readable and digestible by managers and 
 communication practitioners at the same time – which in itself is a limitation.


Originality/value of this concept


Its value is obvious: more knowledge about credibility, its preconditions and correlations leads to better management 
 deci-sions that in turn lead to better communication. Communication alone never leads to an increase in credibility and trust 
 (thesis, to be falsified or verified). This is not just part of the author’s last book (“Responsible Communication”, 2013) but the 
 result of more than 20 years of communication experience in different leading functions of international organizations as 
 well as companies and consultancies.


Originality/value


We conceptualize how SBSR is caught in a ‘governmentality dilemma’ where simultaneous expectations to govern others 
 (e.g. through standards) and the self (e.g. through intrinsic motivations) are confronting owner-managers’ ethos. We 
 ex-plain theoretically how small business managers respond to the challenge when they are required to formalize and display 
 for external surveillance that which would otherwise be informal and part of the non-public or private sphere. 


Keywords 


Credibility, trust, CSR, CSR communication


Credibility is the basis of trust – both factors are crucial today, due to different media, increasing stakeholder awareness 


more, especially when it comes to companies and their  CSR claims and activities. But what makes a company credible? 


How can you determine it? What  are indicators for credibility that makes it manageable? What are the reasons behind 
 this loss of  credibility? And what are possible answers out of this dilemma?


These questions form the basis of Gabriele Faber- ‐Wieners research. Its value is obvious: More  knowledge about 
 credibili-ty, its preconditions and correlations leads to better management  decisions that in turn lead to better communication.


As an outcome there should be a series of solutions, approaches and strategies to be used by  companies and other 
 institutions in order to improve their credibility.


Purpose


According to recent CEO surveys, being credible is the third- ‐most challenge for managers in the  upcoming years. At 
 the same time, they admit not to have sufficient knowledge or strategies how  to tackle this challenge. This lack of 
 knowledge starts with a confusing variety of definitions and  interpretations what credibility is and how it is constituted. 


In short: there are no clear  perspectives, criteria and parameter.


The consequence: trial and error on many levels. Lots of dabbling (e.g. in Reputation  Management) which leads to even 
 more losses in credibility and in turn losses in reputation and  trust (Edelman Trust Barometer). And – due to these 
 los-ses, the relevance of these factors is  getting more and more important (Bentele and Seidenglanz, 2005).


The  conclusions:


•  There is urgent need for more knowledge about credibility, about its determinants, correlations 
 and its causes – especially for practitioners.


•  At the same time there is the need for clearer strategies, for different ways of handling of these 
 issues. Both things – knowledge and strategies – form the basis of this research.


Design / Methodology / Approach


Part 1: Theory (definitions, dilemmas, roles, changes, trends):


Key questions: What is credibility? How can one exemplify credibility? What does define  credibility?


•  Credibility – what is that?


•  What is trust?


•  How do they relate?


•  (Why) Are both factors decreasing?


•  Credibility of different sectors in society (Politics, Economy, NGOs)


•  Expert Interviews (tbd)


•  Establishment of theses on credibility
 Part 2: Practice (credibility in companies and organizations)


•  Credibility of different sectors in society (Politics, NGOs/Civil Society, Economy)


•  Companies and credibility


•  Credibility and the development of economy


•  Profit maximization and credibility – a antagonism?


•  Higher credibility through CSR?


•  The role of communication (incl. its focus on reputation)


•  Result: Determinants of credibility of companies and organizations


Part 3: Reality Check: Credibility of Sustainability Reports  Part 4: Interview se ries: Practical examples of CEOs
 Part 5: The Way out (The path to more credibility): depends on Part 1 and 2


•  Reflection on CEO interviews, confirmation or falsification of theses


•  The manager’s dilemma: the 2 world concept (Ulrich 2008), incl. effect on  
 employe-es, on suppliers, clients etc.


•  Description which changes in attitude, decisions, processes and communication are  necessary 
 to strengthen credibility


•  Possible strategies (again depending on Part 1 and 2):


•  Stakeholder orientation instead of shareholder focus (normative- ‐critical  approach  instead   


•  of power- ‐oriented approach)


•  Value management as a core strategy for more credibility and trust (value  matrix)


•  Responsible communication - Earned Reputation (Thielemann and  Wettstein, 2008)
 Findings


The book is at a very early stage (Part 1 and 2), however, research, interviews and discussions so  far have shown that 
 relevance is increasing, especially considering the recent development of CSR  which tends more and more towards 
 integrated Business Ethics instead of Reputation Focus  (visible e.g. with the development of the official EU CSR 
 defi-nition, with the development in  Reporting from GRI 3 to GRI 4 etc.).


First theses:


•  Very often we talk about credibility when in fact it is other terms that we mean, especially  
 authen-ticity, transparency and honesty.


•  Credibility is an “easy way out” – you cannot prove it, compared to the terms mentioned  above


•  Credibility is a concept that is meant for people – therefore it is difficult to transfer it to  institutions
 Despite of that, it is a legitimate and worthwhile approach to use existing parameters that define  credibility of persons 
 and to adapt them for companies.


Result: A list of (observable) indicators for institutions/companies on four different levels of  a c t i o n :   C ontent,  
 Be-haviour,  Character, Language/Communication.


As a next step these criteria are to be refined and mirrored with reality, i.e. actions and experiences of companies, by 
 means of investigating their CSR Reports/Communication,  interviews with CEOs etc.


As an outcome there should be a series of solutions, approaches and strategies to be used by  companies and other 
 institutions in order to improve their credibility.


Research limitations and implications


Obviously this is a very ambitious project, especially considered that – contrary to the last book  of the author – this will 
 not be a book purely for scholars and students but for practitioners who do have the most need for more knowledge on 
 this issue. Therefore it has to have a sound  scientific basis, and at the same time be readable and digestible by managers 
 and  communication practitioners at the same time – which in itself is a limitation.


Originality/value of this concept


Its value is obvious: More knowledge about credibility, its preconditions and correlations leads  to better management 
decisions that in turn lead to better communication. Communication   alone never leads to an increase in credibility 
and trust (thesis, to be falsified or verified). This is  not just part of the author’s last book (“Responsible Communication”, 
2013) but the result of  more than 20 years of Communication experience in different leading functions of international 
organizations as well as companies and consultancies


Abstract
 Purpose


The purpose of this research is to investigate through the relationship of the triad of main stakeholders (government, firm, 
 and public) the unexplored phenomenon of governmental fostering of ethically problematic projects employing 
 radio-frequency identification technology despite the fact that it is known as potentially offensive for consumers’ privacy.


Design


Through the analysis of 64 articles from public and private databases, 3 dimensions of the main stakeholders’ relationship 
 are explored in the RFID implementation projects which are sponsored or promoted by governments: (1) the character and 
 extent of such projects, the arguments leading each stakeholder to participate in these projects, and (3) the findings about 
 the extent to which the main stakeholders enter into the relationship. 


Findings


The results point out that governments plead for public security and commodity of public services; firms use RFID 
 tech-nology to keep in touch with consumers and promote sales; individuals are concerned with the invasive character of the 
 technology. The arguments of the main stakeholders are disconnected and their relationship rarely appears in the sources. 


This prompts us to anticipate the contradictions between the main stakeholders.


Originality


Given its results, this study pleads in favour of a corporate social responsibility (CSR) paradigm change from being a liability 
 (with Weberian logic of monopolization by government’s power of regulation) towards a novel social connection paradigm 
 which conciliates the needs of all stakeholders and unlocks harmonious relationships between stakeholders, helps to solve 
 ethical issues, and contributes to a better society which respects its citizens’ rights.


Keywords


Corporate social responsibility, RFID, ethical problems, innovation, technologies, social connection paradigm
 Introduction


Imagine the following scenarios: you move towards the toll booth without ticket or coins; you just wave your cellphone 
 close to the booth and the barrier opens (Sharma, 2014). In the food store, there is no line at the checkout; you no longer 
 need to take the products out of the shopping cart and scan them one by one, you just move the shopping cart through 
 the doors and have your credit card on hand. Or even better, you don’t use any credit card at all, just a small piece of plastic 
 attached to your key holder (Ostman, 2013). This technology is called radio-frequency identification (RFID). A microchip (or 
 tag) communicates previously registered information of a person’s identity to a wireless reader and the system 
 automati-cally deducts the respective amount of money from the person’s bank account or credit card. This technology can do even 
 better: a voice wishes you welcome; guides you through a purchase; helps in fitting rooms with offering different colors, 
 sizes or additional items (Johnson, 2012a). Your jewelry can be authenticated and identified in case of theft (“TagIt Global”, 
 2013). 


All these scenarios seem to point to one fact: The invisible eye watches over you (Michael and Michael, 2010). But, does 
 it also protect you? It is very easy to track someone’s every move, for example due to a simple credit card payment. The 
 information on a purchase is stored and can be tracked. It reveals where you were, what you purchased, at what time you 
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purchased the item and more. All this information can be obtained without the card holder’s permission as it belongs to 
 the organisation. We move through life leaving more traces than we might think and can even find ourselves in the middle 
 of an identity theft case or fraud.


Since the industrial revolution, modern society lives at a pace of modernization that transforms our environment, patterns 
 of production, consumption, and even our bodies. Fressoz (2012) argues that the implementation of these innovations 
 is possible only after overcoming the opposition and reluctance brought by habits, moral factors, conflicts of interest, or 
 fear. According to the author, the positive discourse turns confidence into disinhibition and makes the implementation of 
 innovation possible. 


Meel and Saat (2002), in accordance with Fressoz (2012), describe the process of implementation of innovation in terms of 
 the innovation’s ethical life cycle that starts with absolute ignorance of the innovation’s consequences and passes through 
 the ethical dilemmas that sometimes regard the very existence of innovation, or at least the conditions for its 
 implementa-tion. These ethical dilemmas are crucial because they turn the innovation to either be beneficial to society or lead to 
 disas-ter ladisas-ter. According to Meel and Saat (2002) the malevolent disregard or malicious indifference during the stage of ethical 
 decisions (called disinhibition by Fressoz) cause the greatest damage.


Each ethical problem affects at least three principal stakeholders: consumer, firm, and government of the countries where 
 the consumer lives and the firm acts (de Bakker et al., 2013). With regard to innovations, each stakeholder should make 
 his own decision. The firms’ decision is often driven by Schumpeterian logic of profitability without regard for the public’s 
 benefits. The public has the power to adopt an innovation or not, if it is not forced to. In the Weberian thought, only the 
 government has a monopoly of power and can act as regulator. Facing a disruptive innovation, the government faces a 
 dual dilemma (Mahmood and Rufin, 2005): to intervene or not in the context of the innovation’s implementation, and, if 
 involved, to encourage the free flow of events or attempt to regulate the process.


This dilemma occurs when RFID, one of the most proliferating and expansive, but controversial innovations (Spiekermann, 
 2009), is used more and more frequently by firms despite the fact that it raises many ethical problems (Willey, 2007). This 
 intriguing phenomena arouses questions about the stakeholders’ relationship since this technology is actively promoted 
 by governments, despite claims of ethically problems by academics (Glasser, Goodman, and Einspruch, 2007; K. Michael, 
 2010). The technology is also not always trusted by consumers (Privacy Rights Clearinghouse, 2014).


We intended this study to shed light on the phenomena of governmental fostering of ethically problematic RFID projects. 


Thus, we investigate the relationship between three main stakeholders (consumer, firm and government) in the projects 
 using RFID technology with people, more specifically in the projects fostered by governments. Using the literature extent, 
 we expose the ethical problems with RFID. Then, we describe this kind of projects analysing 64 articles from public and 
 private databases. From this data, we identify 13 particular cases to uncover the main arguments of each stakeholder and 
 to find more about their relationships.  The findings of this research are generalizable to the innovation management 
 stud-ies and add to the knowledge base in the corporate social responsibility (CSR) field. The practical contribution of this study 
 helps to solve the important ethical issues with particular innovation which is RFID technology. 


Problematic RFID usage: literature review


RFID was invented during the Second World War and used mostly for inventory and supply chain needs (Wamba and 
 Boeck, 2008). Nowadays, the rise of projects using RFID with consumers creates many ethical questions. Consumers are 
 concerned mainly with privacy issues and loss of control (Gunther and Spiekermann, 2005; Angeles, 2007; Razzouk et al., 
 2008; Beitelspacher et al., 2012; Trocchia and Ainscough, 2012). Activist groups such as American Civil Liberties Union, 
 Electronic Privacy Information Center, and Privacy Rights Clearinghouse argue that RFID brings many significant ethical 
 problems including non-consensual usage of information (Wasieleski and Gal-Or, 2008), traceability and recognition of 
 items, massive data aggregation with individual profiling, human tracking, and others (Peslak, 2005; Bailey and Kerr, 2007; 


Glasser et al., 2007). Academics argue that the surveillance enabled by means of extended data gathering with RFID 
 sys-tems is a big concern (M. G. Michael and Michael, 2010). Taken alone, each RFID application might not be offensive; but 
 data aggregation is, as it creates sensitive sets of non-confidential information (Winter, 2014). Reiman (1995) argues that 
 the anonymous surveillance enabled by ubiquitous systems lead to the extrinsic and intrinsic loss of freedom, since the 
 surveyed people are vulnerable and not autonomous. According to the same author, this also leads to a symbolic loss of 
 freedom, which consequently results in the loss of self-respect and individuality. Daly (2010) supports that ubiquitous 
 computing threatens individual privacy, autonomy and human dignity.


Despite the unresolved ethical concerns, RFID is increasingly used in public services (Taghaboni-Dutta and Velthouse, 
2014). The same authors mentioned that, in 2006, the Congress of the United States of America approved the use of $ 
34 million for RFID implementations by the Departments of Defense and Energy. The same authors report that the USA 
planned to support the commercial deployment of this technology with a total of $ 162 trillion allocated until the year 
2010, despite the real individual privacy threat. 


In researchers’ opinion, the RFID solutions implemented by governments aren’t always commensurable to the problem and 
 could be dangerous (Doyle and Veranas, 2014). The authors argue that these implementations root out public anonymity 
 that preserves the individuals’ liberty to act upon their convictions and values. This is especially true for situations when the 
 existing norms and regulations are not sufficient due to the introduction of new actors, new kinds of data (e.g. biometrics, 
 facial recognition), and new relationships between stakeholders (Winter, 2014). 


According to the United Nations Commission of Human Rights’ tripartite framework known as Protect-Respect-Remedy 
 (Office of the High Commissioner for Human Rights, 2011), the government is in obligation to protect human rights by 
 creating laws and regulations. The firm has to respect human rights and manage social expectations caring about all risks 
 (Arnold, 2010). In some cases, the citizens adopt governmental RFID projects since an alternative does not exist. 
 Non-government organizations defending human rights (Privacy Rights Clearinghouse, 2014) uncover the discordance of 
 stake-holders’ interests and blame these projects for their intrusiveness as the RFID technology belongs to the branch of 
 ubiqui-tous and pervasive computing.


Acknowledgements about the stakeholders’ interrelations and motivations for RFID projects involving governments are 
 scarce in CSR literature, as well as in Business and Society literature. However, it shows that the main stakeholders’ triad 
 involved in RFID projects are government, firms, and public (de Bakker et al., 2013). The relationship in this triad may be 
 dif-ferent as governments might subsidize the firm’s initiative or subcontract the development of the technical part to private 
 firms. 


The government-firm part of this relationship relies on two kinds of regulating power: regulation as proposed by the UN 
 framework (the implicit or European approach where firms are asked to respect actual rigid legislation about human rights) 
 and North-American regulation or explicit approach. Bowie and Jamal (2006) argue for this explicit approach of 
 self-regulation mentioning that the self-regulation must take place only to maintain public order. Any other purpose including the 
 question of individual privacy can be regulated by the free market power (Ashworth and Free, 2006; Matten and Moon, 
 2008) since the consumer can opt-in or opt-out to protect his privacy (Kracher and Corritore, 2004; Bowie and Jamal, 2006; 


Larsen and Lawson, 2012). 


In government-firm relationships, even if the firms rely on governmental authority (Polanyi, 1957) the governments 
 de-pend on the market to stay informed of technological advances and possibilities in order to take the correct regulative 
 decisions (Wilts and Skippari, 2007). The governments care about the well-being of firms by distributing grants, insurances, 
 research funds and other help. Sometimes this help does not require a return on investment; the benefits for tax payers are 
 not planned; coherent criteria for aid attribution do not exist; or the follow up for grants is not executed (Dawkins, 2002). 


No relationship is established between the size of grants and the prominence of corporate social responsibility of granted 
 firms (Dawkins, 2002). 


Firms can exercise their power over the government through direct lobbying, grassroots activities, or financial support of 
 political candidates. Aside from financial interests, the firms collaborate with governments mainly to demonstrate 
 confor-mity and to avoid business problems (Reed, 2009). In some cases the firms act as political standardizer becoming deeply 
 involved in technological development and influencing the standardization processes. This way, anticipating and 
 develop-ing standards is highly beneficial to firms as it avoids the supplementary development costs (Frankel and Hojbjerg, 2009). 


As for the full triadic government-firm-public relationships, Murphy and Vives (2013) find that governments can delegate 
 to firms the duty to assure the respect of human rights. This increases the political authority of firms and grants firms with 
 power to make beneficial decisions with little or no regard to human rights. Laczniak and Murphy (2006) list several 
 market-ing practices which are close to violatmarket-ing human rights: cookies in e-commerce, spam, spyware, and as described above, 
 several RFID usage cases including the data mining. As justification, the firms evoke the actual regulation that supposedly 
 enforces consumer rights.  They argue that these practices were already wanted and accepted by consumers;  and the 
 pri-vacy issues are exaggerated since consumers provide personal information voluntarily. 


In sum, besides some scarce attempts of explanation, the literature does not shed light on the intriguing phenomenon 
 when the governments grant and promote the ethically problematic RFID technology.


Methodology


In order to explore the stakeholders’ relationships, this research analyses RFID projects, which involve three kinds of 
 holders: the governments, the firms, and the people. The research is intended to describe such projects, explore the 
 stake-holders’ argumentation, and the extent to which the stakeholders cooperate. 


The unit of analysis is the RFID project. The study is undertaken at the organisational level. The sampling methodology is a 
 mixed purposeful sampling. This kind of sampling combines the intensity sampling which chooses the projects where the 
 RFID is in the heart of the development for “information-rich cases that manifest the phenomenon of interest intensely” 


(Patton, 2002: 234)) with criterion sampling which focuses directly on the phenomenon of interest, RFID technology 
proj-ects implying people and governments (Patton, 2002).


The data is gathered mainly from three independent sources in order to improve the construct validity (Yin, 2003). The first 
 source is a private database (http://www.idtechex.com/knowledgebase/en/nologon.asp). The second source used with 
 full paid access lists many RFID projects descriptions and the opinion papers by experts (http://www.rfidjournal.com/). 


The third is an open blog administered by John R. Johnson, a RFID veteran, technology journalist and major authority. 


This blog describes the projects and main RFID trends (http://www.rfid24-7.com). All three sources cover RFID technology 
 development undertaken throughout the world. All materials are complemented with findings from an Internet search for 
 additional testimonies.


The search parameters were established for the period from 2005 with the keywords “government”, “public service”, “grant”, 


“public policy”, “partnership” and all its derivatives such as “government program”, “government partner”, etc. The initial 
 search brought one thousand fourteen articles, which were sorted out, eliminating all documents describing the projects 
 where RFID technology was not used with people. The final set of documents is composed of two kinds of materials. The 
 first kind counts 38 documents describing 13 projects. The second kind counts 26 documents containing general 
 informa-tion, trend descriptions or expert opinions about RFID. 


First, using all 64 articles, we described the RFID technology projects that concern people and in which the governments 
 are involved. This description forms the first section of research findings.


Then, we analysed the 38 documents describing 13 cases using Nissenbaum’s contextual integrity framework as a starting 
 point. Nissenbaum’s framework is a template to examine the problem of privacy in public. This framework is particularly 
 suitable for the RFID projects analysis since these projects generate ethical problems related to the exchange of 
 informa-tion. Nissenbaum’s contextual integrity theory rejects the clear traditional dichotomy of public versus private spaces 
 (Zim-mer, 2005). This theory is based on the principle that each person engages in many activities which take place in a “plurality 
 of realms” or in different contexts of life. Each of those contexts is governed by a distinct set of regulations and norms 
 covering every aspect of life (Nissenbaum, 2004). As the context is taken into account during the analysis, the assessment 
 becomes flexible and deeply connects to reality. Nissenbaum’s contextual integrity framework is composed of a 
 theoreti-cal part, which describes the project and an analytitheoreti-cal part, which structures the analysis and opinion about the project.


Based on Nissenbaum’s framework, in ATLAS.ti, we built 8 super-codes (presented in Table 1) that constitute the foundation 
 to describe each case. 


TABLE 1: NISSENBAUM’S CONTEXTUAL INTEGRITY 8-CODES FOUNDATION FOR ANALYSIS


PRACTICE


Case description and description of the information exchange 
 intended by the project


STAKEHOLDERS


Actors in relation to the information transmitted via RFID 
 sys-tem and other stakeholders (for example, information sender, 
 recipient, and subject)


ATTRIBUTES


Attributes to describe the nature of information circulating 
 over RFID system 


PRINCIPLES


Transmission principles as constraint on the flow of information 
 and specifications of transmission process through RFID system
 IMPACTS


Real or potential impacts of the practice on stakeholders or 
 so-ciety


PRIMA FACIE ASSESSMENT


Prima facie assessment for potential or real breaches during the 
 transaction


CONSIDERATION FACTORS Moral, ethical or political factors to consider
 OPINIONS


Diverse opinions on practice coming from stakeholders or 
 ob-servers


To discover the stakeholders’ argumentation, we used 2 concurrent coding procedures with the ATLAS.ti 7 software. First, 
we created the 8 super-codes in the software project. All 64 documents were coded with these 8 super-codes to structure 
the information. Then, to increase the descriptive power of the contextual integrity framework, we completed the 
docu-ments’ coding by free (open or non-restrained) coding of details. 
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