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                                                                                        6    FINDINGS

                                                                6.3     Education

                                
                    Apart from entertaining consumers, staged experiences may also have an educational role. In 
 the following, findings with educational aspects are presented. 


6.3.1  Basic knowledge 


This code refers to how a staged experience may mediate basic knowledge and key visuals of 
 a cultural event abroad. The findings show that both are possible but that it is only done to a 
 small degree in the case of Roskilde Road Trip.  


For participants with no prior knowledge, basic knowledge such as location and duration can 
 be communicated through a staged experience. One visitor who had not heard about the 
 festival before lists some basic facts that the Road Trip experience taught her: “Before, I 
 didn’t even know it [Roskilde Festival] exists. (…) In the beginning, I pronounced it 


Roskaild. (…) And that the festival lasts for nine days, that is crazy. I didn’t know that either. 


It is the longest festival I have ever heard about” (I04). However, although all interviewees 
 knew that Roskilde Festival stands behind Roskilde Road Trip, one third of the survey 
 respondents did not. This shows that although a staged experience can educate, it was not 
 done sufficiently with the most basic and important fact. 


In addition to mediating factual information, staged experiences can also mediate key visuals 
such as logos and corporate colours. When being presented with the Roskilde Festival poster 


that does not clearly state the festival name anywhere but only the logo (app. J.1), a helper 
 confidently states: “I of course recognise the tent up there right away and that sign 


meanwhile means a lot to me because of the Road Trip” (I10). Another helper agrees: 


“Visually it is obvious that it is connected because of the same colours and the logo.” (I02). 


However, many interviewees do not recognise key visuals and thus have difficulties 
 recognising the poster as being from Roskilde Festival. This is unexpected as the Roskilde 
 Festival logo and the Roskilde Road Trip logo are almost identical (compare app. M.1 and 
 M.2). This shows that key values have not been communicated well enough to many in the 
 researched case. A helper thinks the unrecognisability is due to the Germans’ lower level of 
 knowledge of the Danish festival as she states: “I think Roskilde has a different importance in 
 Denmark. Everybody probably knows the tent” (I05). The results are in sum somewhat 


ambiguous ranging from the staged experience having seemingly no influence on 


interviewees in making key visuals and other basic facts known to having a clear educational 
 effect on others.  


6.3.2  Values 


This code refers to the possibility of mediating values of the original experience through the 
 staged experience. The research finds that taking part in the staged experience can give 
 participants a thorough understanding of key values. In the following, the most noteworthy 
 aspects are presented. 


Music profile  


The staged experience is to some extent able to mediate both the variety of Roskilde 
Festival’s music profile as well as the focus on up-and-coming bands. The questionnaire 
shows that most of the respondents did not know about Roskilde Festival’s focus on 
up-and-coming artists. This is for example the case with the visitor I04. However, in the interview 
she states how much she enjoyed the less known bands playing at the Road Trip: “It was nice 
to see concerts of people you don’t know and to realise that there are small groups beyond 
the well established bands that make beautiful music. That I really liked about Roskilde Road 
Trip” (I04). The staged experience thus seems to have taught her that the Danish festival 
promotes unknown bands. This she later confirms when saying that Roskilde Festival books 
mainstream acts “but additionally, the smallest acts are invited too, which I think is nice” 


(I04). Other interviewees also seem to understand the focus on up-and-coming music and 
 accordingly the concerts at Roskilde Road Trip as “a chance for new bands to play abroad” 


(I09). 


Also the music variety of the original experience is to some extent mediated through the 
 staged experience. One visitor explains: “The festival does not, like other festivals, have one 
 musical direction like heavy metal, electronic or this and that, but seems more open towards 
 all music genres. I think it is really nice that they offer something for all tastes” (I04). The 
 frequent Roskilde Festival-goer agrees that the concerts were “very rich in variety” (I09) 
 which he says he is used to from the Danish festival. However, the focus is not successfully 
 mediated to all. As a response to the bands on the festival poster, a helper says: “I am 
 surprised by the different and almost contrasting genres. Say Kraftwerk and Slipknot, they 
 really don’t have anything in common” (I02). This shows that the variety in the music profile 
 has not been clearly communicated to all participants.  


More than music 


Apart from basic facts and the musical focus, one of the main objectives of Roskilde Road 
 Trip is to communicate its focus on its ‘more than music’ aspects which seems to be possible 
 through such a staged experience. The survey results show that during the first days of Road 
 Trip, many do not connect Roskilde Festival with non-musical offerings such as art, skate 
 park, bathing pond, or cinema. However, in the interviews many express their knowledge 
 about the many possible activities beyond going to concerts. Others also express that the 
 staged experience shows some of the richness the Danish festival has to offer. When being 
 presented with the festival poster, many for instance address the lack of referral to 


non-musical offers. “It is too bad [that it only shows bands] because apparently there are so many 
other offerings” (I02). This shows that they understand that Roskilde Festival is not just a 
music festival. On the other hand, a one-day visitor still says: “When I think about Roskilde 
Festival, I think about music” (I12). And also the Roskilde Road Trip evaluation report 
(2013a) states that although the staged experience has been an overall success, Roskilde 
Festival acknowledges that the more than music aspect remains unclear to most Road Trip 
participants. 


Non-profit status and voluntary work  


Several have gained knowledge about the volunteer spirit at the non-profit festival through 
 Road Trip that was also carried out by volunteers. As a helper notes: “I knew that there are 
 many volunteers at Roskilde Festival, but I didn’t know that it is completely based on 
 voluntary work. That I learned on Roskilde Road Trip. And I think the message really got 
 across to many because all Road Trip helpers were also volunteers” (I11). She further 
 explains how the non-profit focus makes her feel: “It is nice to see what is possible away 
 from societal, economical values. That people want to do something even when they don’t get 
 money for it” (I11). One helper pities that there were no Danish volunteers on site. That 
 would have been an “interesting exchange” (I03), might have emphasised the point, and 
 would clearly have showed the importance of the volunteers at the original experience. With 
 regards to the non-profit status of the Danish festival, another helper adds that she prefers 
 dealing with companies that think about their actions and have decent principles. She 


expresses that such positive values (e.g. donations, voluntary work, recycling) were mediated 
 through Roskilde Road Trip and that she projects it back on the original experience in 


Denmark.  


6.3.3  Unintentional messages 


This code explores how participating in only one kind of activity at the staged experience 
 may result in a skewed impression of the original experience. The findings show that 


participants who only take part in workshops seem to think of Roskilde Festival as consisting 
 mainly of this kind of activities. On the contrary, participants who experience both parts of 
 the staged experience get a more holistic and valid perception of the original Danish 
 experience. 


One visitor solely took part in the hedgehog workshop (C.4) during Roskilde Road Trip. He 
 has never been to a festival before and is not interesting in going to one “just for the music” 


(I07). Although not highly impressed by the staged experience, he enjoys taking part in the 


“down-to-earth [workshop] where you can work with your hands and apply oneself” (I07). 


He enjoys working with others and being able to exchange views on the work which he 
would also look forward to if he were to go to a festival, he says. When being presented with 
the Danish festival poster, he seems surprised and disappointed that it only shows bands, and 


he comments: “that doesn’t really look appealing to me. I miss references to the workshops 
 (…) which is of primary interest to me, much more than the music” (I07). In this research 
 subject’s case, the staged experience seems to have succeeded in promoting Roskilde 


Festival’s more than music aspect. However, his perception has been formed to a degree that 
 does not conform to reality. 


On the other hand, both the helpers and the returning visitors express that the majority of 
 visitors probably did not get a holistic picture of the staged experience either because they 
 only took part in the entertaining concerts (chap. 6.2). For example, a workshop visitor says 
 that the more than music and co-creative aspects were obvious for the ones who attended the 
 entire programme but “if you only come for the concerts, I am not sure if it becomes clear” 


(I09). A helper agrees and addresses the proportion of workshop participants compared to 
 concertgoers: “the majority of the visitors were only there for the concerts. (…) [They 
 probably] got the impression ‘ok, at Roskilde Festival there are many concerts’. The line-up 
 release also just showed bands and not everything else, or did I miss something?” (I02). In 
 addition, he points to the poster that also just shows bands and none of the many other 
 activities. Helpers and participants who took part in both workshops and concerts 


consequently think that only taking part in concerts might give a misleading picture of the 
 festival. 


Unfortunately, none of my interviewees belong to the typical group of people who only saw 
 concerts. Only one solely took part in music related activities but due to her profession as a 
 music promoter, she has high background knowledge on the festival industry and cannot be 
 seen as a typical Road Trip concertgoer. She knew about the creative activities at the staged 
 experience but due to prior experiences and personal preferences, she generally finds 
 workshops “deterring” (I01) and thus intentionally only came for the “concert experiences 
 and to meet people” (I01). Therefore, it must remain an assumption that only visiting 
 concerts is likely to reinforce assumptions of Roskilde Festival being a pure music festival. 


On the other hand, the findings show that only taking part in workshops may give a wrong 
impression of the original experience and that a staged experience can consequently 
communicate unintended messages.  


6.3.4  Participants 


This code refers to the possibility of staged experiences in mediating what kinds of people 
 attend the original experience in Denmark. The analysis shows that it is possible because 
 participants presume that the audiences of the two experiences are probably alike.  


In the interviews, the Road Trip participants are generally described as creative, inspirational, 
 friendly, and social. Moreover, they are described as very active and participative which will 
 be addressed later in chapter 6.4.4. Although most have not been to Roskilde Festival before, 
 these characteristics are projected onto Roskilde Festival partakers. For example, one 


workshop participant thinks: “the audience will probably not be that different [from the 
 audience at Roskilde Road Trip] but obviously, there will be many more people” (I04). Also a 
 helper seems to project his Road Trip experience on the Danish festival and therefore expects 
 it to be a place “where you meet cool people (…). I have probably said it 12 times already, 
 but the people were really the special thing [about the Road Trip]” (I03). Being able to 
 mediate what kinds of people attend the original experience is a valuable feature because “it 
 is the people who make up a festival and not just what is offered” (I04). 


For the workshop participants and helpers the experience thus seems to have successfully 
 communicated that Roskilde Festival’s audience is very creative, social, and participatory. It 
 is, however, noteworthy that a projection is possible when the Roskilde Road Trip 


participants in Hamburg were almost entirely German (Roskilde Festival, 2013g) while 
Roskilde Festival attendants are mostly Danish (chap. 2.1). It becomes even more remarkable 
when remembering how different the interviewees think the Danes are compared to the 
Germans. Nevertheless, giving the participants a sense of what participants to expect at the 
original experience is a possible role of a staged experience. 
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